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Abstract

The purpose of this research for marketing communication of the Kraseasin
Woven fabric. A sample of werel2 members in the Kraseasin Community Enterprise
Group. The research method is Participation Action Research (PAR) that include are
interviews, focus group, and observation. The findings showed that the Krasaesinwoven
fabric brand was known by the customer in place but not in other places.As well as the
group members wanting to create more brand awareness. Therefore, researchers, group
members in the Krasaesin and fabric product expert using integrated marketing
communication to create a brand for the target audience to awareness more. By mainly
communicating through event marketing and using other online marketing tools and
offline integration, such as Facebook, YouTube, TV and radio media, etc. However, after
the marketing communication with marketing activities. The members of the Krasaesin
Group must continue to strengthen the Krasaesin brand for sustainability.

Keywords: Integrated Marketing Commmunication (IMC), Krasaesin Woven fabric products
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